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POWER OF 
PATIENT LOYALTY



Did you know that according to a study from 
Harvard Business Review, it is between five and 
25 times more expensive to find new customers 
as opposed to retaining existing ones? As a result, 
creating a loyal patient has never been more critical. 

When your patients feel validated, receive a high level of care, and experience consistency in results based on your 

recommendations, then loyalty is formed. In turn, this transforms into referrals to friends and family, and an uptick in new 

or prospective patients.  

Patient loyalty programs are one way to ensure patient retention. Such rewards programs can include offering special 

rates on cash-pay treatments and services, tickets to sporting events or concerts, discounts on local fitness classes or 

workshops, gift cards and product giveaways.  

Loyalty programs often work on a point accrual system. Patients can earn points for each visit, achieving goals, engaging 

in wellness challenges, referring a new patient, leaving a positive review or providing a video testimonial. These points 

can simply be tracked through your own portal or as an added touch, you can even develop your own loyalty app.  

To understand what reward will retain your patients, a simple examination of your demographic group should be studied. 

For example, older patients may be inclined to return as many times as it takes to earn tickets to that Geri-Fit or Tai-Chi 

workshop. Younger patients may be persuaded with tickets to sporting events. Meanwhile, there are some rewards that 

everyone will clamor for, such as a Visa gift card or a discounted rates on treatments.  

Once you have your loyalty program in effect, be sure to communicate your new system to your customer-base, 

especially first-time patients. Whether you have your own app, social media channels, or simply printed signs or 

brochures in your waiting area, getting the word out is crucial. 

C O N C L U S I O N 

With a vast selection of doctors to choose from, patient loyalty is essential to retaining your roster of patients. When 

someone comes into your practice for the first time, you should do everything to establish a positive relationship. A 

patient loyalty program is an easy and effective method to gain and retain patients. 



Word of mouth only goes so far. Your website illustrates your exceptional staff and your effective services, but in 

today’s competitive world it isn’t enough to just pat yourself on the back. Every health provider website needs patient 

testimonials. 

Patient testimonials are the most effective form of advertising. Before selecting a doctor, most consumers will 

inspect the patient testimonial pages of nearby health providers. If the site does not have a patient testimonial 

page, that could be a red flag and ultimate reason for the consumer to eliminate that provider as an option.  

Keep the following tips in mind, and you can have the most effective patient testimonial page in your area of 

expertise! 

I D E N T I F Y  T H E  R E V I E W E R 

Nothing flashes ‘fake review’ more than a first name byline. Any praiseworthy reviewer would support your 

practice enough to have their full name on your website. Ideally, include their full name, age and location.  

The most persuasive reviews are authentic as well as relatable. A potential patient reading your reviews is 

likely to become a patient if your reviewers live nearby or are around their same age. 

A L W A Y S  H A V E  W R I T T E N  C O N S E N T 

This one goes without saying. Always ask a patient for their permission to use their review on your website. 

After all, these testimonials are essentially free advertising. Using someone’s review as an advertisement 

without their permission could very likely get you into hot legal trouble.  

HOW EFFECTIVE 
ARE PATIENT 
TESTIMONIALS?



V A R I E T Y  E Q U A L S  A U T H E N T I C I T Y 

The best part about your patient testimonial web page, is that you get to choose which endorsements to 

showcase. To appear authentic and credible, it’s encouraged to have a nice variety of testimonials. It’s easy to 

fabricate a written testament, whereas video testimonials directly connect with the viewer and appear more 

genuine and credible.

T H E  P O W E R  O F  D I V E R S E  T E S T I M O N I A L S 

As mentioned above, relatability is key in the effectiveness of testimonials. For example, a twenty-year-old will 

be hesitant to go to a doctor whose testimonial page only includes people sixty and over. In the same vein, try 

to include a wide spectrum of people of different backgrounds. 

E N C O U R A G E  I N - D E P T H  R E V I E W S  

A great review is persuasive; however, a heartfelt review is moving. The ideal review will stay in a person’s 

mind. Who are they? What problem forced them to your office? How did you resolve it? What was the 

outcome? How did the results make the patient feel? 

A S K  F O R  A  R E V I E W  D U R I N G  P A T I E N T  V I S I T S 

While the experience is fresh in their mind, a good opportunity is to ask your patient during or right after 

their visit. Make them feel comfortable and even offer an incentive. In such a case, you are guaranteed an 

awesome review!

 

R E F L E C T  Y O U R  S T R O N G E S T  A S S E T S 

What separates you from other competitors? For example, does your practice provide excellent service but at 

a lower cost than the rest? This could be a crucial selling point to someone reviewing your site. 

C O N C L U S I O N 

A patient testimonial page can be a wonderful form of advertising for your practice. Upon visiting your 

web page, potential patients review testimonials as a means of making their decision, so be sure those 

endorsements are authentic and credible.  



BECOME A 
THOUGHT LEADER
As a doctor, the chief responsibility is to maintain the 
health or cosmetics of your community. 
After years of practice, some doctors excel in far more 
than the treatment of their patients and become thought 
leaders. Such doctors are respected by their fellow 
colleagues as well as their countless patients.

A thought leader is the pinnacle of leadership. Not 
only does a thought leader practice their science with 
perfection, but they never cease learning. A thought leader 
will constantly utilize the latest technology and science to 
create their own wisdom.

As a result, thought leaders attract booked speaking 
occasions. Every word to come out of their mouth is worth 
its weight in gold! Every blog and article that they write is 
meticulously studied. 
In the end, a successful medical practice is measured by 
the money that it makes and the number of patients that it 
treats. Therefore, the most momentous advantage gained 
by being a thought leader is through marketing.

A thought leader does not need advertisements to 
convince the public of the efficacy of their practice. A 
thought leader’s mere involvement will assure the public 
that they are getting more than their money’s worth. 

In today’s internet age, a thought leader has never had 
more power. Once upon a time, a customer could only 
hope that the doctor was good. Now, all they have to do 
is Google the doctor’s name to unearth every review ever 
written about them. The thought leader is but a product of 
word of mouth and good reviews. 

Any medical practitioner will understand that a lot more 
than luck is required to produce a successful practice. 
Especially with the glut of competition, in order for a 
practice to become successful, the doctor at the helm of 
the practice must be a thought leader. But how does one 
become a thought leader? Luck has nothing to do with it. In 

addition, besides being an indicator, money has nothing to 
do with it as well. The wealthiest doctor in the world could 
not buy his way to becoming a thought leader. Here are a 
few undeniable characteristics of a thought leader. 

EDUCATE OTHERS
 
To be a thought leader, it is not enough to have all of the 
answers. A thought leader must also educate others, and 
dispense the wisdom they have gained. When countless 
people strive to attain a thought leader’s knowledge and 
insight, they are considered an expert in their field. 

DIVERSE SOCIAL MEDIA PRESENCE 

Online accessibility is another essential trait of a thought 
leader. It is not enough to write a few blogs anymore. 
Today, consumers need to be interacted with. Unless 
they receive emails or can admire daily postings on their 
favorite social media, they may lose interest. A thought 
leader has considerable presence in their own community, 
but a further reach requires a cohesive social media 
presence.

NEVER STOP LEARNING 

A thirst for new knowledge could be the most important 
attribute of a thought leader. Every industry is transforming 
everyday, the medical industry more so than others. 
Thanks to the internet, anyone can research the day’s 
new drugs, new procedures and new clinical studies. A 
thought leader needs to study the current technological 
advancements first, in order to convey the forward 
progression that is expected from them.

A thought leader is not created. Rather, a thought leader 
comes from the work ethics, skills and knowledge of the 
particular doctor. Every doctor wants to become a thought 
leader. However, only a select few are able to use their 
reputations to earn such a prestigious name. 





As COVID-19 rapidly swept across the world in early 
2020, we experienced a mass event of business 
closures, uptick in remote work, and an explosion 
in convenience technology. The advancements 
in tech were a saving grace for many industries 
including the medical industry. An infrastructure 
that was once reliant on in-office visits, was now 
restructured to handle patients digitally, in a 
remote capacity.   

Telehealth has proven to be a safe, convenient 
and a sufficient care delivery model, thus 
becoming a new approach to treatment. 
Healthcare organizations are exploring the long-
term implementation of telehealth as a means 
of providing efficient, individualized care from 
the comfort of patients’ homes. As practitioners 
consider offering remote medicine, there are a few 
key considerations that one should keep in mind.  

COMPLIANCE & TRUST 

Data security has emerged as a “trusty” source 
of protecting personal health information. HIPAA 
remains an important topic when it comes to 
personal data transmission during telehealth 
visits. As we evolve into the digital world of 
care, remaining compliant especially while 
providing sensitive, identifying information is 
critical. Handling this confidential information 
appropriately will determine how consumers 
perceive digital health in the future.  

Operating a Successful 
Telehealth Practice 



It’s important to instill trust and put contingency 
plans in place to mitigate the risks of data leaks. 
The silver lining is that digital security can be 
built into RPM systems to ensure that electronic 
medical records and patient data meet HIPAA 
standards. Additionally, a loophole around 
concerns of using patient WIFI includes the usage 
of cellular data.  

TROUBLE-SHOOTING TECH 

Ease of use is an important driver in telehealth. 
As a healthcare provider, you will need to ensure 
that the technology provided to patients is simple 
to access and easy to use. Eliminating patient 
frustration is essential in operating a smooth and 
successful telemedicine practice.  

RELIABLE CONNECTIVITY 

Telemedicine is only as good as your patients’ 
WIFI connection. Without reliable internet, 
there will be a continuation of rise in care 
gaps. Understanding your demographic of 
patients— whether they are in a rural, medically 
underserved community versus an affluent, 

urban locale— can help identify the type of 
connectivity available. Your patients are your 
best determinant in considering rolling out 
telemedicine. 

INFRASTRUCTURE 

The integration of telehealth may require an 
overhaul within your IT department to remove 
obsolete systems. As technology continues to 
be everchanging, there is a need for constant 
updates and redevelopments to ensure user 
experience and security abide by the latest 
standards.  

CONCLUSION 

The bottom line is that the dramatic acceleration 
of technology is a byproduct of the COVID-19 
pandemic. Our processes and infrastructures 
have been forever altered providing convenient 
and efficient care in the form of telemedicine. 
This form of treatment and care is here to stay 
and is a favorable option, so long as technology, 
connectivity and user experience are taken into 
account.



How to Check Whether or not Your Site is Mobile Friendly 

User experience is everything in today’s day and age. A 
common misconception is that every website is mobile 
friendly. In reality, some websites may appear perfect on 
a desktop’s monitor, but on the other hand, the layout, 
content and element dimensions may not be optimized for 
viewing on a mobile device.  

Google has recently implemented new algorithms that 
now lower the search rankings of sites that are not 
accessible via mobile. In addition to competing for top 
search engine placement, now you must optimize your 
website for viewing on any device.  

The first step in determining if your site is mobile friendly, 
is to run a search for “mobile-friendly site”. On the same 
search page, a box will appear. Type the address of 
your site in that box, and select “RUN TEST’’. You will then 
be taken to a page, where a test on your site will be 
conducted. After a few seconds, the results will appear. 

A desktop computer has become a thing of the 

past, as most day-to-day tasks can now be 

executed on a smartphone or tablet. Did you 

know that according to a report by the Statista 

Research Department, 4.28 billion people 

across the globe access the internet on their 

phones? To contemplate that staggering figure 

from another angle - a site that is not mobile 

friendly is inaccessible to 90% of the world’s 

internet population! Mobile internet usage is 

predicted to only continue rising.

Is Your Site 
Mobile Friendly? 



Why Can’t my Site be Viewed Properly on my Smartphone? 

There are plenty of reasons as to why your site may not appear well on a smartphone. The good news is that most of the 
reasons can be easily rectified. Here are three common reasons that can explain why a site is not mobile friendly. 

Mobile Responsive 

The reason websites may have poor visibility on smartphones is in part due to the mobile responsiveness. Essentially, 
such a site does not resize dimensions to various screens.  

Upon realizing a site is not mobile responsive, a common mistake is to resize the site so that it fits a lower screen 
resolution. Such a remedy will not solve the problem, plus Google will frown upon an inadequately designed site. The best 
solution is to start over and create one with user experience in mind, that is highly-optimized across all devices. 

Long Loading Times 

A site’s loading speed is becoming an increasing factor in mobile SEO ratings. Slow loading times will also negatively 
affect how Google ranks a page. Google provides a helpful source that ranks a site’s loading speed and then provides 
solutions to improve on that speed.
   
Pop-Ups 

Many websites use popups to communicate special offers or implore visitors to sign up for curated content like a 
newsletter. On a desktop these pop ups may appear decent, but on a smaller screen they could look disarranged, 
spoiling a user’s visit. There are simple ways to address this issue including replacing pop ups with notifications or CTAs, 
or allowing users to easily close out the pop ups with a prominent ‘X’ located in the upper right-hand corner.  

Conclusion 

If a business website cannot be viewed on a smartphone, 90% of the global internet population will not be able to 
properly view the site. It’s important that you determine whether your site is mobile-friendly, so that you can better 
understand your SEO and become a top listing in Google searches!



S A V E  T H E  D A T E !

PRACTICE GROWTH WORKSHOP
While you’re focusing on your patients’ well-being, we know time is rather limited for you to 
learn new sales and marketing tactics for your practice. At VitalityConnect, we’ve developed a 
series of workshops to share insights from industry thought leaders! This exclusive experience 
is designed just for you to walk away with a well-thought-out, actionable plan to scale 
your practice, nurture leads and increase patient retention. Our next workshop takes place 

September 23rd & 24th at the HealthGAINS facility.

Want to scale your practice? 
Attend our next Practice Growth Workshop.


